Our country economic development as affected by globalization, gradually rendering service economy (Chen, Lijing, 2000), this study targeted the internal entrepreneurs of hairdressing chain to explore the relationships between their personality and performance. Otherwise, the study accounted the entrepreneur's motivation as the control variable, to examine how the variables of personality, entrepreneur's motivation, and business performance are related. The study uses questionnaires survey as main method, and retrieved sample size of 150 valid questionnaires were conducted compiling information for analysis by using spss12.0 statistical software. The results firstly shows that the more personality of extraversion and friendly entrepreneurs have, the better business performance will be. Then, achievement-money of entrepreneurial achievement motivation affects business performance significantly. Finally, the mutual affect of extraversion-friendly, and achievement-money has a positive significant effect on Business Performance.
However, the Five Factors Model (FFM) derived from the argument of Fiske (1949) Norman (1963) and Tuppes & Christal (1961) and others. Digman (1990) made the five model manipulation more stable. McCrae & Costa (1990) inferred the foundation of the five personalities based on the measure tools, observers pattern, both convergent and discriminate validity (John, 1990) . Digman and Takemoto-Chock (1981) , Costa & McCrae (1986) and Peabody & Coldberg (1989) divided the "Big-Five" into five categories. Through these literature data, the personality affects the performance in hairdressing service business, therefore, the first motivation of this study is to investigate whether the personality of the hairdressing industry internal entrepreneur affect their business performance? For hairdressing industry, the desire to achieve personal wealth has been considered as the most important motivation. But is it true? The findings of Amit, MacCrimmon, Zietsma, & Oesch (2001) findings said, for entrepreneurs, wealth is not the only motivation for achievement, nor the most important for starting an adventurous career. Other motives, such as innovation, vision, independence and challenges have become more important and significant. Also in the findings of Dubini (1989) who investigated 163 entrepreneurs, and he strengthened the theoretical basis of this topic by factor analysis empirical research. Therefore, the second motivation of this study is to explore the motivation of the hairdressing industry internal entrepreneur affects their business performance?
Entrepreneurship is not a natural action, it is a mix of the social recognition and influence. Different entrepreneurs' personality and different motivations may have different impacts on their business performance. Therefore, the third motive is to investigate whether the motivation of the hairdressing industry internal entrepreneur affects the effect of their personality on their business performance?
Research Purpose
The concept of entrepreneurship originated from 1976, while it was widely discussed by the community after 1985, especially by the scholar Pinchott, who mentioned and completed in his book, after that the relevant books appears one after another. This study is about to explore the relevance of entrepreneurs' personality, motivation and business performance in the internal entrepreneurship of the hairdressing chain industry, which can provide a reference to the current hairdressing owners in their choice of expanding their business, or solving the lost of talents. Based on the above, the study is scheduled to collect information through a questionnaire and then solve the following problems after the statistical analysis.
H1: hairdressing internal entrepreneur's personality has a positive impact on business performance. H2: hairdressing internal entrepreneur's motivation has a positive impact on business performance. H3: hairdressing internal entrepreneur's motivation has a impact on the effect of the entrepreneur's personality on business performance, which means the interaction effect of the entrepreneur's personality and motivation has an effect on their business performance.
Literature Review

The Definition of Internal Entrepreneurship
Entrepreneurship refers to shop chain stores established by the company and the employees, both the company and employees have a portion of the store ownership and management control, generally known as (semi outlets). Business model is as follow: (1) each branch is a joint venture, both the headquarter and the best performing employees. (2) The relationship between the company and the manager is built on mutual understanding and trust. (3) The rights and obligations in the entrepreneurial shops are similar to the ones in franchise. (4) The costs and profits of entrepreneurship shop are distributed by headquarter and the manager in accordance with the proportion of their share. The purposes of establishing entrepreneurship are (1) to motivate employees and help employees to identify the value of company (2) to strengthen the headquarter, and also take over the market meanwhile to maximize the profits through the outlets. In the current domestic franchise system, some are outlets, some are franchisee, but most are mixed, that is, the company also has sales stores and franchise stores.
In 1976, the article of economists Macramé published in London "Economist" mentioned the successful large companies should transform into "confederations of entrepreneur", which is the original idea of confederations of entrepreneur. This concept inspired the scholar Macramé Pinchott to commit to research this particular concept and implement it with efforts (Pinchott, 1988) . At present, most of the foreign literature are about internal entrepreneurship explored the e high-tech companies such as 3M, IBM and other companies, which is designed to inspire the employees to engage in innovation and research and development activities, so either the motivation or other aspects cannot be applied, therefore, this section describes only the internal business definitions and explains the benefits of the chain's internal business.
www.ccsenet.org/ijbm International Journal of Business and Management Vol. 9, No. 7; 2014 Cooperation and voluntary franchising is the deformation of franchise chain, the main differences lie in the rights and obligations stipulated in the content, in fact, there is no such classification in the United States. The classification is derived as chains in Japan, so in this study on the sub hold those to chain founding countries-the classification of the United States is as the standard, including the chain patterns of direct management and franchise, plus Taiwan's unique internal entrepreneurial types are classified as Figure 1 . 
Entrepreneur's Personality
Personality is used to indicate the personal thoughts, feelings and behavior patterns, making the individual with special qualities different from others in a considerable time and in a consistent manner. Personality is a psychological phenomenon, in general the personality of some people shows apparently, while some are not revealed, but kept deeply inside. Therefore, it is a stable personality characteristic which differs from the pattern of others, showing a certain tendency, it represents a real individual from the inside to outside. Also the formation of personality is the accumulation of a series of psychological growth and development, because of its continuity and stability, and also the individual difference, the personality difference can be used as a standard to distinguish individual difference. In other words, since personality can show the feature of individual's different behavior, therefore individuals with different personality type will have different behaviors (Zhang Run Book, 1973) .
As the meaning of personality is broad and complex, scholars have an argument about the definition and criteria of personality. Allport (1963) thinks that the personality is an inherent tendency of the individual's response to the stimuli from the environment, and this tendency is affected by both the heritage and environment. Zhangchun Xing (1997) thinks that the personality trait is the unique character of individual adapt to the transaction and the whole environment. Generally, the definition of personality trait more frequently used in psychology is as following, the individual's behavior, unique individual responses that show personality characteristics (eg., shyness, timid, etc.), if these features consistently appear in many different contexts, we call them personality (Costa & McCrae, 1992) .
Five Personality Model Theory
Five personality model (Five Factors Model, FFM) is originally from Fiske (1949 ) Norman (1963 and Tuppes & Christal (1961) and so on. Digman (1990) made the five model manipulation more stable. McCrae & Costa (1990) pointed out that this five factors through measure tools, observers pattern, and discriminate validity. In 1960s and 1970s, the importance of the five factors personality has not been discovered. Until the 1980s, according to the samples of children, student, adult, female, male, British, Dutch, Germans, and the Japanese, many scholars inferred that the five personality are the basis (John, 1990) . Digman and Takemoto-Chock (1981) , Costa & McCrae (1986) and Peabody & Coldberg (1989) divided the "Big-Five" into five categories.
Emotional Stability
The first scale on the nervous established during World War I, and appeared in the Woodworth's (1919) data form, was used to assess the ability of soldiers under military pressure. The individual with emotional stability more easily tends to experience negative attitudes than other individuals (Judge, Heller & Mount, 2002) This type of person is very sensitive to the ridicule of others, and tends to have low self-esteem, if there are such people in the community, comparing with other people, they will make you feel uncomfortable, such people are less able to stand the pressure, and easily feel lonely, helpless and panic (Lilian HSU, 2002) .
Extraversion or Surgency
Extraversion or surgency is the comfortable level individual feels, people with higher extraversion level are more
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International Journal of Business and Management Vol. 9, No. 7; 2014 gregarious and sociable, and they are more confident, initiative, active and lovely, they like the performance and love to make friends and so on; people with low extraversion are more conservative, shy and quiet. About the definition of extroversion and introversion, Jung (1917) divided them into four dimensions. Firstly, on the way of thinking. The extravert try to understand the point of the outside world will perspectives; introvert try to explain their point of view. Secondly, on sensory aspects. The extravert is more sociable; introvert is more inclined to think rationally. Thirdly, on perceptual aspects. The extravert is more practical and are interested in the outside world. Fourthly, on intuition aspects. The extravert is more creative and likely to look for new opportunities in the outside world; introvert is relatively impractical and likely to look for new opportunities in themselves.
Openness or Experience
People with high level of openness and spirit experience more deeply and are more sensitive, they are more likely to accept new things, like the innovative ideas, have curiosity and imagination, like freshness, diversity preferences will change over time (Yating Xu, 2002) .They are more creative, have more innovative ideas, like thinking and innovative ideas, and focus on inner feeling, experience deeper (McCrae & John, 1992) ; people with low level of openness are more conservative and content with low-status quo.
Agreeableness
Friendly people are easy to get along with others, to get along in a group, do not attack others, mostly in the role of submission, relatively easy to establish friendly relations with others (Digman & Inouye, 1986) , they believe that people are good, well-intentioned; people with low friendliness are manifested relatively indifferent, easily to show their emotions, they are more likely to show aggressive behavior and language, they are not in the submissive roles, and are less likely to establish friendship with others.
Conscientiousness or Dependability
This means that the drives to complete something, including the following features: being organized, systematic, efficient, practicality and persistent (Coldberg, 1992) . People with completeness are more serious and responsible reliable, hard work, achievement oriented, and persistent; people with low completeness are easily tired and upset, less organized and insecure.
This study refers to Qiu Ming's thesis (2008), using the Big Five (emotional stability, extraversion, agreeableness, openness to learn, rigor) architecture of McCrae and John (1992) , and the one of Schmit et al. (2000) formulate the personality inventory table according to the assessment of five personality.
Entrepreneur's Motivation Theory
To entrepreneurs, the desire to achieve personal wealth had been considered as the most important motivation. But is it true? The findings of Amit, Mac Crimmon, Zietsma, & Oesch (2001) showed, to entrepreneurs, wealth is not the only motivation for achievement, nor the most important for starting an adventurous career. Other motives, such as innovation, vision, independence and challenges have become more important. Future research should focus less on the Wealth achievement and more attention to other motives. Various characteristics decision mode patterns can completely explain why this challenging decision was made. Also Dubini (1989) used factor analysis to analyze the questionnaires from 163 entrepreneurs, its empirical results is the theoretical basis of this research, so Dubini's seven motivational factors are used as the variables in this essay to study the entrepreneurial motivation, including achievement, welfare, status, money , escape, freedom and rolemodels.
The Business Performance
There are many metrics of operating performance among past studies, but the best method of performance measurement has not been determined. In this essay, the study of Venkatraman & Ramanujam in 1986 will be used as an example, and three different variables will be used to discuss the performance; which are Financial, Business), and Organization.
First, financial performance is the accounting-related manner, such as ROA, ROS, ROE, etc., and more used to measure the current profitability. Second, business performance is the market-related performance measures, such as market share, sales growth, diversification, product development, etc., which is not only used to measure market also predict the company's future competitive position. Third, organizational performance is measured by performance related to the employees, such as employees' satisfaction, quality, social responsibility, etc., which is more used to measure the quality of social reaction. In this study, Financial, business, and organization are the three dimensions of performance metrics.
The Relevance between Entrepreneurial Personality and Business Performance
In the study of Lee & Tsang (2001) about the impact of personality emerging entrepreneurship, background and
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In the study of Luozong Min, Wang Man and Xu Xiongjie (2008) , they investigated the effect of entrepreneur's personality on business performance, the result showed that various dimensions of personality have a positive impact on business performance. The entrepreneur who is more extravert, stable in emotion, compatible, conscientious and open will be better in the business performance. Based on the previous discussion, we propose the first hypothesis.
H1: hairdressing internal entrepreneur personality have a positive impact on Business Performance.
The Relevance between Entrepreneur's Motivation and Business Performance
About the relevance between entrepreneur's motivation and business performance, the research of Ghosh & Kwan (1996) indicates different entrepreneur's motivation could have different impacts. Collins et al. (2004) used the meta-analysis method to analyze entrepreneurial achievement motivation and entrepreneurial behavior, the result confirmed that motivation affects entrepreneurial career and their business performance. Huang Baodong (2006) studied the relevance among Taiwan SME business personality, entrepreneur's motivation, entrepreneurial strategy and business performance, the results showed that entrepreneur entrepreneur's motivation has a significant effect on Business Performance. Based on the previous discussion, this study proposes the second hypothesis.
H2: hairdressing internal entrepreneur motivation has a positive impact on business performance.
The Relevance of Personality, Entrepreneur's Motivation, and Business Performance
When entrepreneurs starts business based on positive entrepreneur's motivation, such as their expectations and beliefs engaged in entrepreneurship, because this type of motivation of entrepreneurs is to achieve their aspirations and ideals, they have a higher level of tolerance for frustration, in this context, that may have positive and significant effect on the non-economic achievement of entrepreneurs (Hsu Tung Chan, 2008) . Huang Baodong (2006) studied the relations of Taiwan SME business personality , entrepreneur's motivation , entrepreneurial strategy and business performance, the entrepreneurs tend who is more open and stronger in self-realization will have a better Business performance. The study of Xu Dong Chan (2008) on the relations of personality, entrepreneurial spirit and Business Performance, the results show entrepreneurial pull-type motivation has no significant effect on entrepreneurship non-economic performance; while entrepreneurship entrepreneurial push-type motivation has a significant negative impact on entrepreneurship non-economic performance. Based on the previous discussion, this study proposes the third hypothesis.
H3: hairdressing internal entrepreneur's motivation has a impact on the effect of the entrepreneur's personality on business performance, which means the interaction effect of the entrepreneur's personality and motivation has an effect on their business performance.
Research Methods
The Research Framework
This part is to review the related theories and literatures, this study will integrate the relevant factors on the performance in hairdressing chain services entrepreneurs "personality" and "entrepreneur's motivation", and the structure of this study is: 
Research Hypothesis
According to the literature and research purposes of this study, the research hypotheses are as following.
H1: hairdressing internal entrepreneur's personality has a positive impact on business performance.
H2: hairdressing internal entrepreneur's motivation has a positive impact on business performance.
Data Analysis Methods
In this study, Excel and SPSS software package are used for empirical analysis, based on the purpose and to test hypothesis, descriptive statistics analysis, reliability analysis, validity analysis, factor analysis, correlation analysis and hierarchical regression are used.
The Basic Information Described in Statistical Analysis
The main items of the questionnaire are for the basic descriptive statistics data analysis of the subjects, including the surveyors' sex, age, blood type, position, the age, marriage status, the education background when they start business, company establishing time, the number of employees when company was just founded, registered capital, the number of current employees.
Reliability Analysis
The questionnaire used Cronbach's α coefficient to measure its internal consistency, reliability which represents the consistency of the same or similar precursor, using the same particular technique to study and the degree of similarity obtained after repeated measurements, that is the consistence of measuring result. Based on the correlation coefficient and analysis of variance, and after reviewing two hundred study reports about reliability, Wu Tongxiong (1990) recommended to use it as a reference standard for the level of credibility.
Validity Analysis
Validity is able to measure the characteristics and functions the research center wants, ie the correctness of a test. The content validity degree is used to examine the validity of the questionnaire in this study. Content validity refers to the appropriateness of measurement tool, if questionnaire covers all the content we want to discuss, and then it has excellent content validity. The questionnaire of this study is based on theories and many past similar questionnaires, and then modified object properties after collecting the opinions of the scholars, experts and stakeholders so that the measure tools used in this study are consistent with content validity requirements.
Factor Analysis
Factors analysis is an attempt to explain the relationship between a group of variable mode with a few factors to enrich data. In this study, the factor analysis is used to analyze the information collected from the questionnaire to see if the questions are suitable for the variables, and then the number of variables is confirmed, which constructs a certain representation and can be used as the foundation of a follow-up analytical framework.
Correlation Analysis
Correlation analysis is mainly used to measure the relevance between two random variables. In this study, we used Person correlation analysis to measure the variables of each dimension, to see if there is relevance in the variables of all the dimensions.
Hierarchical Regression Analysis
The hierarchical regression analysis is used to verify the research hypotheses. Here are the orders of hierarchical level: first, the independent variables; second, the moderating variable and the third, the interaction variables (measure the product of the independent variables and the disturbance variable).
According to the variance increment, we will know if each group of variables can effectively explain the relation between the entrepreneur's personality and business performance. In addition, about the problem of the interaction term leads a high collinearity to regression model will be solved by interaction term variables observed minus average in this study. Finally, when the moderating effect is significant, we can understand the direction of its regulation according to the chart of relevant variables.
Research Results
The Reliability Analysis
This questionnaire takes Cronbach's Alpha coefficient as reliability as measure standard to measure the consistency. Generally, Cronbach's Alpha coefficient value more than 0.7 indicates that the reliability is good. In this study, the personality construct reliability is 0.820, and the reliability of performance importance, satisfaction with the performance, and entrepreneur's motivation is up to 0.9, which meet the requirements Cronbach's Alpha coefficient, therefore the questionnaire has good reliability in this study.
Factors Analysis
In order to be clearer about the contribution of the factors, we analyzed the samples by factor analysis on three dimensions, including personality, entrepreneur's motivation and Business Performance, and then continue post study based on the results.
The value of KMO is up to 0.6 in each dimension, the results of Bartlett sphere verification show that this study does fit in factor analysis. In order to explain more clearly about the contributions of the factors, the principal component factor analysis method and varimax rotation are adopted to extract the main factors of dimensions and enrich data. Factors selection criteria is the commonality is greater than 0.5, the eigenvalues are greater than 1 and cumulative contribution is more than 50%, as the criteria of selecting the factors, and then name the factors based on the comprehensive question of common factors, the purpose is to more simply and easily explain the meaning of the various factors.
Personality Trait
Personality Trait Scale
KMO validation sampling adequacy quantity value is 0.83, which is greater than 0.5 for factor analysis. And Bartlett's spherical validation test of x² value 474.608 (P = 0.000) is significant. There are common factors in the correlation matrix of groups, which is suitable for factor analysis.
The principal component analysis with varimax rotation was used for factor analysis, and took the variance whose eigenvalues greater than 1 and get the factor loading, eigenvalue and explained variance. There were 3 of the original 10 items of the scale did not meet the criteria of factor selection and were deleted, and 2 common factors were extracted in the remaining 7 items, its accumulation explanation to mutate the amount is 52.236%, which are named the "agreeableness and extroversion" and "gender anxiety".
The dimensions of this study took the big five personality of Gosling et al. (2003) as questionnaire, but only two factors are extracted from personality, which probably because the questions were not enough and the subjects were not clear enough about the meaning of the questions due to the different expressions, another reason is the main subjects were chosen from the entrepreneurs who succeed, but lacking of the entrepreneurs who failed to fill in the questionnaire, this part needs to be discussed in further research.
Entrepreneur's Motivation Scale
KMO validation sampling adequacy quantity value is 0.902, which is greater than 0.5 for factor analysis. And Bartlett's spherical validation test of x² value 2580.865 (P = 0.000) is significant. There are common factors in the correlation matrix of groups, which is suitable for factor analysis.
The principal component analysis with varimax rotation was used for factor analysis, and took the variance whose eigenvalues greater than 1 and get the factor loading, eigenvalue and explained variance. There were 12 of the original 28 items of the scale did not meet the criteria of factor selection and were deleted, and 2 common factors were extracted in the remaining 16 items, its accumulation explanation to mutate the amount is 50.356%, which are named the "Wealth achievement" and "welfare free".
The dimensions of this study used the literature about entrepreneur's motivation of Dubini (1989) and Chen Weixin's thesis as the foundation of questionnaire, 7 factors about entrepreneur's motivations were extracted in these two studies, but only two factors are extracted in this study, the main reason is probably the changes of the economic society after nearly 17 years and different ethnic culture and values between eastern and western entrepreneurs, this part needs to be discussed in further research.
Business Performance
KMO validation sampling adequacy quantity value is 0.915, which is greater than 0.5 for factor analysis. And Bartlett's spherical validation test of x² value 715.397 (P = 0.000) is significant. There are common factors in the correlation matrix of groups, which is suitable for factor analysis.
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Correlation Analysis
Correlation analysis is to explore the relations of variables, if correlation coefficient is 0.4 above, which can be considered moderately related. The results are shown in table 1, and the details are as follows. 
Personality
Agreeableness and extroversion personality and business performance are at moderate levels of positive correlation when it is in significant level at P < 0.01.
The gender anxiety personality and Business performance are at low levels of positive correlation when it is in significant level at P < 0.01.
Entrepreneur's motivation
The achievement motivation of wealth related mo and Business performance are at moderate level of positive correlation when it is in significant level at P < 0.01.
The welfare free and Business performance are at low levels of positive correlation when it is in significant level at P < 0.01.
Hierarchical Regression Analysis
In order to test the hypothesis of this study, the main influence on Business performance traits, entrepreneur's motivation as well as the influence brought about by the interference, different prediction variables were put in each of these steps of the regression formulae, see Table 2 . The first step is to put the independent variable of the two dimensions of entrepreneur personality in the regression formulae, the result shows that entrepreneurs' extroversion compatibility of personality can positively predict business performance (= 0.259, p < 0.01), which means the more agreeableness extrovert of personality entrepreneurs have, the better their business performance will be, the results support the hypothesis 1 of this study. The second step is to put the independent variable of the two dimensions of entrepreneur's motivation in the regression formulae, the results show that the wealth achievement (= 0.26, p < 0.26) and welfare free (= 0.150, p < 0.01) can positively predict business performance. The above results can be explained as the more wealth and welfare free entrepreneurs have, the better business performance will be. The results support hypothesis 2. The third step is to put the independent variable of the hairdressing industry entrepreneurs personality of each dimensions and the interaction of entrepreneur's motivation in the regression formulae. In order to reduce the multiple collinearity problems brought by the interaction of items, we dealt with the interaction by "from the divided difference" treatment before it was put into the regression formulae. The results showed that the interaction of agreeableness extrovert and wealth achievement and the achievement of the regression coefficient has a positive significant influence (= 3.921, p < 0.01); which supports the third hypothesis as expected. The further study is to determine interference effect with interaction diagram drawn based on slope and intercept.
This study will focus on the directional test of interaction effect on entrepreneur's motivation. This study first put the value of interaction effect of agreeableness extrovert and variables, the achievement motive of wealth into the regression formulae, after organizing the data of regression formulae and to determine interference effect is positive or negative, see chart 3.
Whether the motivation level of Wealth achievement is high or low, it has a significantly positive effect on the relationship between agreeableness extrovert and business performance; in addition, when entrepreneurs' motivation level is high, it positive effect is more significant than their motivation level is low. When the entrepreneurs' level of achievement and agreeableness extrovert is high, they have better Business performance than those who don't; vice versa. The result supports the hypothesis 3. According to the result of research hypothesis 1, we found that the entrepreneur who has higher level of agreeableness extrovert has better performance.
Conclusions and Suggestions
Conclusions
The Effect of Entrepreneur's Motivation on Business Performance
According to the result of research hypothesis 2, we found that the entrepreneur who has higher level of motivation and welfare free has better Business Performance.
The Effect of the Interaction of Entrepreneur's Personality and Motivation on the Business Performance
According to the result of research hypothesis 3, we found that the interaction of entrepreneur's personality and motivation has a positive effect on Business Performance.
Study Limitations
The dimensions of this study took the big five personality of Gosling et al. (2003) as questionnaire, but only two factors are extracted from personality, which probably because the questions were not enough and the subjects were not clear enough about the meaning of the questions due to the different expressions, another reason is the main subjects were chosen from the entrepreneurs who succeed in the business, but lacking of the entrepreneurs who failed the business to fill in the questionnaire, which needs to be discussed in further research.
Study Contributions
Academic Contributions
The issue of personality has been often discussed, but this issue has never been discussed in the field in Taiwan hairdressing industry. With the rapid development of hairdressing industry, we need to know more about the effect of entrepreneur's personality on the Business Performance, which is discussed in this study. It can help the entrepreneur to see how entrepreneur's personality affects their performance and help them to do best in their business.
Practical Contributions
This study helps the owner of company to know better about what type of personality is suitable for entrepreneurship, which is helpful for company to achieve their goals. According to this study, the entrepreneur who has higher level of agreeableness extrovert has better business performance, and the entrepreneur who has higher level of motivation and welfare free has better business performance.
Suggestions to Entrepreneurs
Most of Taiwan's entrepreneurs in hairdressing industry are not good at digital management, so they only try to expend their business based on their personal thoughts or experience. Through this study, the entrepreneur will know better that they should start their business when they embody the personality of agreeableness extrovert.
Suggestions for Future Study
The objects of the questionnaire were only the current entrepreneurs, however, lacking of the ones who used to be entrepreneurs but not anymore, more research about different group of objects are needed to complete this study. And most of current entrepreneurship research is directed at the entrepreneurial success of entrepreneurial behavior, few of them aimed at former entrepreneurs, which needs the follow-up study and then it can help us to have a more complete picture of Taiwan's hairdressing industry.
